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begin work with their employees. The data suggests that for the most 
part, people in Slovakia are the same as those in the U.S. 

The only differences identified were a greater proportion of Red 
personality males than Red personality females and a greater 
proportion of Blue personality females than Blue personality males. 
It is interesting to note that, even in the U.S. today, it is typically 
seen as a masculine characteristic to be power driven- a Red 
personality trait, and it is typically seen as a female characteristic to 
be nurturing-or a Blue personality trait. Is this innate, or is it indeed 
a societal difference? Perhaps if the researchers could have applied 
the color code to the U.S. population 40 years ago, they would 
ascertain similar results. For example, they might find fewer women 
in management and fewer fathers involved in raising or disciplining 
children. 

A follow-up interview conducted several days after the initial testing, 
solicited comments that included: "1 went home that evening and 
shared the color code results with my spouse andlor children; 1 could 
clearly see the implications of the four colors on personalities and 
relationships outside of work." These comments were not surprising 
given that most U.S. participants also reflected on the color code and 
personal relationships after the initial workshop or lesson. In short, 
the Siovakians behaved in a similar manner to the Americans when 
exploring the use of color code outside of work. 

This preliminary study supports that business educators, managers, 
and trainers could use the color code when working overseas or 
when working locally with a diverse population. Using the color 
code, expatriate managers can better understand employee motives 
and increase their managerial effectiveness by realizing that 
employee differences may have more to do with innate primary 
motive than with culture, race, economy, language, society, or 
religious differences. By recognizing personal motives and the 
motives of subordinates, a manager is more able to motivate people, 
predict performance, and resolve conflict. The good news is that for 
every measure where no significant difference was found, there is 
greater value in applying theories of human motivation, such as the 
color code, to the art of working with people and societies around the 
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world. This is also true of educators working here or aboard. Of 
the 1.5 million students that study abroad, nearly one third of these 
students (481,280) studied in the United States (Chronicle of Higher 
Education 1998). The better understanding educators have about 
prime motive, the greater their ability to communicate with 
expalriate students and create successfulleaming activities. 

Finally, Hartman (1998) articulates how one might use the color 
code to enhance his or her life. Essentially Hartman's premise is that 
individuals must first begin to eliminate the negative traits of their 
non-primary colors from their behavior after which they can begin to 
eliminate the negative traits of their primary color. The point is that it 
is natural (although ineffective) for a Yellow personality to be late, 
but it is not natural for that person to be moody. Hence, the Yellow 
profiled individual must first eliminate moodiness from his or her 
character and then work on being punctual; while a Blue profiled 
individual, who is naturally on time and moody, would be better 
served by eliminating his or her tardiness and then dealing with any 
moody tendencies. 

Conclusion and Recommendations 

This preliminary study is the first to look at the international 
dimensions of using the Hartman Color Code Personality Profile in 
Central Europe. Results indicate that, with the exception of 
differences in Red males and Blue females, there were no significant 
differences for gender, business type, or management level. Hartman 
(1998) reported the U.S. population is comprised of personalities of 
approximately 24% Red, 35% Blue, 20% White, and 20% Yellow, 
and suggests that these percentages might be consistent worldwide. 
The researchers believe the people of Slovakia may be similar to the 
people of the U.S., and that the similarities measured will hold true 
even as the n is increased and other variables are controlled in future 
studies. It is also believed that the increase in Red males and Blue 
females will prove to be a result of cultural bias rather than innate 
difference in motive and that it will dissipate over time. 

Based on these findings, future research should look at multiple 
countries and different businesses, yielding larger samples. Follow­
up studies on foreign businesses adopting the color code would 
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generate interesting longitudinal comparative data. If these 
differences are indeed based on variations in primary motive that 
business managers or educators can easily measure, understand, and 
use, then this knowledge can become an invaluable tool as users 
transcend the cultural, economic, and societal boundaries that people 
allow to limit their effectiveness in many walks of life. If this proves 
true, business educators, managers, and trainers may be closer to 
understanding the motive behind the behavior of employees and 
students than one may think. 
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International Society for Business Education 

Cill FOR PIPERS 
BE ' 

The International Society for Business Education (ISBE) invites you 
to submit manuscripts for the fourth edition of its refereed 
publication, the 2004 Journal for Global Business Education. Topics 
should focus on International Business and may include reviews of 
literature, research, teaching methodologies, and other appropriate 
options. 

Specific guidelines for authors are printed on the second page of this 
announcement. A panel of reviewers will determine the papers that 
will be included in the publication. 

ISBE members who did not receive a copy of the 2002 Journal 
may obtain a copy (rom Jane Thompson at the address listed 
below. Current plans are to deliver the 2003 Journal at the 
NBEA Convention in Dallas. Members not attending the 2003 
NBEA Convention may request copies from Jane Thompson. 
Additional copies will be available for a charge of S20 per copy. 

The deadline for submission of articles for the 2004 Journal 
is October 15, 2003 . For questions regarding the Journal, 
please contact Dr. Judee Timm Oudee timm@mpc.edu) or 
Dr. Jane M. Thompson, 54 Schooner Hill, Oakland, CA 94618 
(jmthompsn@comcast.net). 
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The Journal for Global Business Education is a non-profit, refereed 
publication of the !ntemational Society for Business Education. 
Manuscripts should focus on the philosophy, theory, or practices related to 
international business education at all levels of instruction. Reviews of 
literature, research, and teaching methodologies will be considered for 
publication. ManuscriplS should not have been published or be under 
consideration/or publication/or another JournaL We encourage business 
educators at all levels and international business representatives to submit 
manuscripts for publication. Submissions are invited from all interested 
parties. Those authors whose articles are accepted for publication will 
receive an honorarium of one year's membership in the International 
Society for Business EducationlNational Business Education Association. 

Format 
The style manual used for the Journal/or Global Business Education is the 
Publication Manual of the American Psychological Association. 5th 
Edition. Papers should be no longer than 15 pages (3,000 words), including 
references, tables, and figures . It should include an abstract. Footnotes 
should be included at the end of the document. 

Tables 
Tables should be provided only if the informalion is essential to the 
understanding of the article. APA guidelines must be followed, the table 
must be ready for publication, and should have no special requirements. 

Final Copy 
Five double-spaced copies of the manuscript should be sent to Judee Tirnrn 
to be considered for publication. Once a decision has been made to publish 
a manuscript, Ihe author is responsible for providing a copy oflbe article on 
a 3y," disk in Microsoft Word 97 or greater. A short biographical sketch 
should be Included at the same time the final copy is submilletL 

Submit articles to: 
Judee Tirnrn, PhD 
Monterey Peninsula College 
980 Fremont Street 
Monterey, CA 93940 
Judee_timm@mpc.edu (inquiries only) 
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Early Call for Proposals for 2004 SIEC Conference 
International Society for Business Education 

Are you thinking of going to the 2004 SfEC conference in Krakow, Poland? 
Why not make a presentation? If you have a topic you would like to present 
at the 2004 conference, submit it by June IS, 2003, for early consideration. 
Early proposals have an excellent chance of being accepted! 

There are three types of proposals. Select the type of proposal that best fits 
your topic and submit the proposal by June 15,2003. 

I. Workshop: 
Plan a 90-minute session. 
Consists of an introduction and an interactive discussion and/or activity. 
Workshops topics and discussion points are shared in advanced of the 
sessions. Participants come to the session expecting to be involved. Plan 
about 20 minutes for an introduction and the remainder of the session 
should be an interactive activity/discussion. 

2. Seminar: 
Plan a 9O-minute session. 
Consists of an overview of the topic and discussion among participants. 
Plan adequate time in the seminar session for discussion and sharing among 
participants. A briefing paper to distribute to participants would be useful. 
Visual aids are expected. 

3. Presentation: 
Plan a 60-minute session. 
Consists of an overview of the topic with a question and answer period. 
Visual aids and handouts on the topic are expected. 

Early Submission Deadline: June 15,2003. 

Questions: If you have a question on submitting a proposal, contact the 
USA Representative to the Pedagogical Committee, Heidi Perreault, at 
417-836-6319 or heidiperreault@smsu.edu 

Submission Formal: 
An electronic submission form is available on the (SBE website at 
http://www.isbeusa.orgi. Use the 2003 proposal submission form 
guidelines. A formal paper is Dot submitted or published. Submit the 
proposal form electronically; no paper copy is needed. 
Send to heidiperreaull@smsu.edu 


